81 Ten Broeck Avenue
Kingston, NY 12401
ColorPageOnline.com

A / Phone: 800-836-7581
Fax: 845-331-1571

marketing and publlshlng

The Official City of Kingston Multi-Touch Visitors Map

Bring them... Guide them... Interact with them

Printed lllustrated Map Interactive Digital Guide & Map
Hand-illustrated by local artist KingstonVisitorsGuide.com
« This HIGH-DEMAND convenient physical map - Kingston’s interactive discovery guide is accessible
will help visitors understand Kingston’s layout at on mobile, tablet and desktop and will boost the
a glance, locate your business and plan out their online discovery of your business.
visit to Kingston quickly. . A photo and description of your business including
« The 2021 map will include information on all a phone number and link to your website will be
upcoming festivals and special events in Kingston. displayed when visitors search by category, terms
. Over 20,000 visitors guide maps will be printed or by the specific area in Kingston.
and distributed to all popular tourism locations in - Visitors can get walking, driving or transit directions
and around the Kingston area: to your location.
» Thruway info centers « The digital map will be promoted by high-traffic
« Tourism / Visitors Centers in Hudson Valley websites and Facebook pages that include The City
- Hotels in the Kingston area of Kingston, Ulster County Tourism and Kingston
. Bed and Breakfasts Happenings.
« Realtors - The digital map link will be emailed to over 9,000

area stakeholders.

Visitors are drawn to paper maps when visiting a new city
Hospitality

% % . . professionals love

maps as they help

their guests make

Studies show 67% 95% of tourists say good choices

of tourists will pick travel brochures and Brochures and maps are and have good
up a free tourist maps influence often shared, sometimes with experiences while
map or brochure. their decisions. as many as eight people. staying with them.

Source: The International Association of Visitor Information Providers.



2021 Kingston Visitors Map Advertising Options

Size Early Bird Rate

Description Qty Available (w x h) May 1-22 May 23-30
Single Ad 70 27" x 1 $225 $275
Double Ad 10 + 2" x2” $370 $425
Sponsorship Front Cover Limited 1 55”x 2" $1,950 $2,500
Sponsorship Back Cover Limited 2 55"x 15" $750 $875
Sponsorship Restaurant Listings Limited 1 5.5”x 1.5” $550 $675
Sponsorship Events Limited 2 5.5"x 15" $550 $675
Sponsorship Places of Interest Limited 2 5.5”x 1.5” $550 $675
Description Printed Listing Digital map Printed maps | Email to 9,000
map ad on map w/ backlink to hand out | Area Shoppers
Single Ad v v v 25
Double Ad v v v 50 v
Sponsorship Front Cover v v v 150 v
Sponsorship Back Cover v v v 100 v
Sponsorship Restaurant Listings v v v 100 v
Sponsorship Events v v v 100 v
Sponsorship Places of Interest v v v 100 v

Digital map link will be promoted on the City of Kingston website, City of Kingston Facebook Page,
Mayor’s Weekly Email, Ulster Tourism website, and the Kingston Plaza website

Map Advertising Art Specifications
Preferred File: PDF
Other File Types Accepted: JPEG, TIFF or EPS.

All images should be high resolution (300 dpi) and CMYK.
Convert any spot colors to 4 color process (CMYK).

Note: Enlarging an image over 125% will degrade print quality.

Interactive Digital Guide & Map
Art Specifications

Please Supply:

- Image (1800 pixels wide x 1013 pixels high)

« Descriptive advertising copy (up to 55 words)
« Address « Phone number « Web site address

Large Ad
Width: 2”
Height: 2”

To view the
Interactive Digital Map
online please visit:

www.KingstonVisitorsGuide.com




2021 Kingston Visitors Map Gotor Page

81 Tenbroeck Avenue

ADVERTISING ORDER FORM b

Fax: 845-331-1571

Company Name Contact Name

Address City, State, Zip

Telephone Cell Fax
Email Address Website

PREMIUM BUNDLE includes: a full color 2” x 1” ad in the printed map, digital map with map pin that denotes business category, business name,
phone number, location address, location picture + SEO description + backlink to your website. The digital map will be featured on the Kingston

Happenings Website & Facebook page and The City of Kingston Website.
What you get

e (i) hie | Moy | Piried Lising Disfalneh mapsto | 9000 Are
May 1-22 hand out Shoppers
Single Ad 70 2" x 1" $225 $275 v v v 25
Double Ad 10 + 2"x2" $370 $425 v v v 50 v
Sponsorship Front Cover Limited1 = 55"x 2” | $1950 @ $2,500 v v v 150 v
Sponsorship Back Cover Limited2 = 55"x 15"  $750 $875 v v v 100 v
Sponsorship Restaurant Listings Limited1 = 5.5”x 1.5” $550 $675 v v v 100 v
Sponsorship Events Limited2 | 55”x 15" | $550 $675 v v v 100 v
Sponsorship Places of Interest Limited2 = 55”x 15"  $550 $675 v v v 100 v

(J Repeat ad attached [ Revise ad (contact ColorPage with changes) [ Submitting NEW ad, upload to: KingstonVisitorsGuide.com

Terms of Service and Payment
Advertiser engages ColorPage to render, and ColorPage agrees to render to Advertiser, the following services:

1. Placement of Advertiser’s chosen advertisement in the 2021 Kingston Visitor's Map at a mutually specified size.

2. At Advertiser’s request, up to one hour of labor will be provided (at no additional cost) with ColorPage’s professional graphic designer, in the
case that the advertisement requires adjustment (any amount of time over one hour will be billed per hour, by the designer, to advertiser).

3. Advertiser acknowledges that the advertisement submitted to ColorPage via this agreement does not infringe on any copyright laws of the
United States. The publisher reserves the right to refuse any ad for any reason whatsoever.

4. Thereby, given the size selected in accordance with the table of rates and the ColorPage media kit, the advertiser agrees to pay ColorPage
the amount specified b for their selected ad within one week of signing this contract. Checks may be made payable to ColorPage, 81 Ten
Broeck Ave, Kingston, NY 12401. A credit card may be used, feel free to contact the office to submit payment, at (845) 331-7581. Dial O, ask for
Customer Service.

5. A copy of this signed agreement serves as Advertiser’s invoice.

2021 KINGSTON VISITOR’S GUIDE ADVERTISING SPACE PURCHASE AGREEMENT

Payment Method (check one) [] check | Mas@ | VISA [ |Prsccver | lew;s

Account Number Exp. Sec. Code

Name

Billing Address / Zip

Name on Card Cardholder’s Signature Date

Signature denotes acceptance of ColorPage Terms of Sale, Authorization to Reproduce (see reverse side) and all information as presented above

Client Signature Date

For more information or to reserve space, contact ColorPage: 845-331-7581 . info@colorpageonline.com



Terms of Sale / Authorization to Reproduce
Provider: Tri-State Associated Services, Inc. 81 Tenbroeck Ave. Kingston NY 12401, Tel: 800-836-7581

Orders. Acceptance of orders is subject to credit approval and contingencies such as fire, water, strikes, theft, vandalism, acts of God, and other causes beyond the provider’s control. Canceled orders
require compensation for incurred costs and related obligations.

Creative Work. Sketches, copy, dummies and all other creative work developed or furnished by the provider are the provider’s exclusive property. The provider must give written approval for all use of this
work and for any derivation of ideas from it.

Preparatory Materials. Art work, type, plates, negatives, positives, tapes, disks and all other items supplied by the provider remain the provider’s exclusive property.

Electronic Manuscript or Image. It is the customer’s responsibility to maintain a copy of the original file. The provider is not responsible for accidental damage to media supplied by the customer or for
the accuracy of finished input or final output. Until digital input can be evaluated by the provider no claims or promises are made about the provider’s ability to work with jobs submitted in digital format, and
no liability is assumed for problems that may arise. Any additional translating, editing or programming needed to utilize customer-supplied files will be charged at prevailing rates.

Alterations/Corrections. Customer alterations include all work performed in addition to the original specifications. All such work will be charged at the provider’s current rates.

Prepress Proofs. The provider will submit prepress proofs along with original copy for the customer’s review and approval. Corrections will be returned to the provider on a “master set” marked “O. K.,”
“O.K. With Corrections,” or “Revised Proof Required” and signed by the customer. Until the master set is received, no additional work will be performed. The provider will not be responsible for undetected
production errors if proofs are not required by the customer; the work is printed per the customer’s O.K.; requests for changes are communicated orally.

Color Proofing. Because of differences in equipment, paper, inks and other conditions between color proofing and production pressroom operations, a reasonable variation in color between color proofs
and the completed job is to be expected. When variation of this kind occurs, it will be considered acceptable performance.

Customer’s Property. The provider will only maintain fire and extended coverage on property belonging to the customer while the property is in the provider’s possession. The provider’s liability for this
property will not exceed the amount recoverable from the insurance. Additional insurance coverage may be obtained if it is requested in writing, and if the premium is paid to the provider.

Customer Furnished Materials. Materials furnished by customers or their suppliers are verified by delivery tickets. The provider bears no responsibility for discrepancies between delivery tickets and
actual counts. Customer supplied paper must be delivered according to specifications furnished by the provider. These specifications will include correct weight, thickness, pick resistance, and other
technical requirements. Artwork, film, color separations, special dies, tapes, disks or other materials furnished by the customer must be usable by the provider without alteration or repair. ltems not meeting
this requirement will be repaired by the customer or by the provider at the provider’s current rates.

Terms/Claims/Liens. Payment is 100% with contract. Established accounts in good standing are net 30 calendar days from date of invoice. Claims for defects, damages or shortages must be made

by the customer in writing no later than 10 calendar days after delivery. If no such claim is made, the provider and the customer will understand that the job has been accepted. By accepting the job,

the customer acknowledges that the provider’s performance has fully satisfied all terms, conditions and specifications. The provider’s liability will be limited to the quoted selling price of defective goods,
without additional liability for special or consequential damages. As security for payment of any sum due under the terms of an agreement, the provider has the right to hold and place a lien on all customer
property in the providers possession. This right applies even if credit has been extended, notes have been accepted, trade acceptances have been made or payment has been guaranteed. If payment is
not made, the customer is liable for all collection costs incurred.

Liability. 1. Disclaimer of Express Warranties: Provider warrants that the work is as described in the quote. The customer understands that all sketches, copy, dummies and preparatory work shown
to the customer are intended only to illustrate the general type and quality of the work. They are not intended to represent the actual work performed. 2. Disclaimer of Implied Warranties: The provider
warrants only that the work will conform to the description contained in the purchase order. The provider’s maximum liability, whether by negligence, contract, or otherwise, will not exceed the return of the
amount invoiced for the work in dispute. Under no circumstances will the provider be liable for specific, individual, or consequential damages.

Indemnification. The customer agrees to protect the provider from economic loss and any other harmful consequences that could arise in connection with the work. This means that the customer will
hold the provider harmless and save, indemnify and otherwise defend him/her against claims, demands, actions and proceedings on any and all grounds. This will apply regardless of responsibility for
negligence. 1. Copyrights. The customer also warrants that the subject matter to be printed is not copyrighted by a third party. The customer also recognizes that because subject matter does not have to
bear a copyright notice in order to be protected by copyright law, absence of such notice does not necessarily assure a right to reproduce. The customer further warrants that no copyright notice has been
removed from any material used in preparing the subject matter for reproduction. To support these warranties, the customer agrees to indemnify and hold the provider harmless for all liability, damages and
attorney fees that may be incurred in any legal action connected with copyright infringement involving the work produced or provided. 2. Personal or economic rights. The customer also warrants that the
work does not contain anything that is libelous or scandalous, or anything that threatens anyone’s right to privacy or other personal or economic rights. The customer will, at the customer’s sole expense,
promptly and thoroughly defend the provider in all legal actions on these grounds as long as the provider promptly notifies the customer of the legal action; gives the customer reasonable time to undertake
and conduct a defense. The provider reserves the right to use his or her sole discretion in refusing to print anything he or she deems illegal, libelous, scandalous, improper or infringing upon copyright law.

Taxes. All amounts due for taxes and assessments will be added to the customer’s invoice and are the responsibility of the customer. No tax exemption will be granted unless the customer’s “Exemption
Certificate” (or other official proof of exemption) accompanies the job submission. If, after the customer has paid the invoice, it is determined that more tax is due, then the customer must promptly remit
the required taxes to the taxing authority, or immediately reimburse the provider for any additional taxes paid.

Authorization to Reproduce Policy:

The reproductions of designs, photographs, art, written or other tangible works requires the written consent of the author (i.e. artist, photographer, writer, composer). Ownership or possession of a copy
does not give the possessor the right to reproduce the work without written consent of the author. This will certify that the person or entity named on this form is the author and copyright owner of the
manuscript/book/work (in its entirety) described on this form. the author consents and authorizes ColorPage to reproduce the work, the author will indemnify, defend and hold ColorPage harmless from any
suit, claim, or demand arising from the reproduction of the manuscript/book/work.

Advertiser agrees as follows:

- Publisher reserves the right, at its absolute discretion and at any lime, to reject any advertising copy, whether or not the same has already been acknowledged and/or previously published. The rejection
of copy by the Publisher, for any reason whatever, shall not be considered a breach of this agreement, but shall require Advertiser to supply new copy acceptable to the Publisher.

- In the event a) a volume of advertising less than that specified herein is used and paid for or the Advertiser otherwise breaches the terms of this agreement, or b) if at any time Publisher in its reasonable
judgment determines that Advertiser is not likely to have published the total amount of advertising specified herein during the contract term, any rate discount will be nullified and Advertiser will be charged
the difference between the contract rates charged and the rates applicable for the volume of space actually used, in accordance with the applicable rate schedules (“short rate”). In such event, Advertiser
must reimburse Publisher for the short-rate within ten days of Publisher’s invoice therefor and Advertiser will thereafter pay for advertising at the open rate or at the newly-determined rate(s) (as applicable).

- Advertiser represents and warrants that the Advertiser is authorized to publish the entire contents and subject matter of the advertisements, and that publication by Publisher will not violate the personal
or proprietary rights of any third party or any law or regulation. Advertiser will indemnify and hold Publisher harmless from and against any loss, expense, or liability (including attorney’s fees) resulting from
claims or suits based upon such advertising, without limitation.

- In the event of a suspension of publication of any of Publisher’s newspapers due to strike, accidents, fire, flood or any other cause or contingencies beyond the control of the Publisher, it is understood
and agreed that such suspension of publication- shall not invalidate this contract, but a) will give the Publisher the option to cancel this agreement, or if Publisher does not do so, b) upon resumption of
publication this contract shall be continued and no liability for damages shall be incurred by the Publisher by reason of such suspension.

- If during the period of this agreement Publisher revises its advertising rates, Advertiser agrees to be bound by such rates provided Publisher gives at least thirty (30) days notice of such increase. However,
in such event Advertiser may elect not to place any further advertisements after the effective date of the increase, and if no space is used after the effective dale of increase, no short rate will be charged on
space used prior to such increase.

- Typographical errors by Publisher in published advertisements shall not constitute a breach of this agreement, but shall, if brought to the Publisher’s attention no later than & working days after the
advertisement appears, entitle Advertiser to credit for actual space of error on the first insertion only, unless a proof of the advertisement was furnished to or by the Publisher, in which event Advertiser shall
accept full responsibility.

- Publisher’s liability for failure to publish an advertisement shall not exceed a refund of or credit for Publisher’s charge for such advertisement.

- All property rights, including any copyright interest in any advertisements produced for Advertiser by Publisher, using artwork and/or typography furnished or arranged for by Publisher, shall be the
property of the Publisher. No such advertisements or part thereof may be reproduced without the prior written consent of the Publisher.

- Failure by Publisher to enforce any provision of this agreement shall not be considered a waiver of such provision. For exam pie, failure by Publisher to enforce a due date for any payment shall not
operate to extend the due date for that payment or for any future payment.

- The foregoing terms shall govern the relationship between Publisher and Advertiser. Publisher has not made any representations to Advertiser that are not contain herein. Unless expressly agreed to in
writing signed by Publisher, no other terms or conditions in insertion orders, copy instructions, letters or otherwise will be binding on Publisher.

- All issues relating to advertising will be governed by the laws of the State of New York applicable to contracts to be performed entirely therein. Any action relating to advertising must be brought in the
state or federal court in Syracuse, New York, and the parties hereby consent to the jurisdiction of such courts.

- This Agreement may not be assigned or transferred by the Advertiser.



